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Abstract 

The Tarusan Kamang Magical Lake is a future tourist attraction that has the potential to implement halal 

tourism. This study aims to see whether there is conformity in the arrangement of tourist objects with the 

principles of halal tourism. The method used is field research, where the researcher directly observes the 

research object. The study results show that the Tarusan Kamang Magic Lake fulfills seven out of fifteen 

indicators of halal tourism. The improvements that can be made include: 1) The local government is managing 

tourist objects so that they can build halal restaurants with polite-looking servers by Islamic ethics; 2) Building 

a prayer room to make it easier for tourists to worship, 3) Providing halal tourism education to the public or 

tourism managers to improve Islamic ethics and be able to separate tour guides based on gender; 4) Holding 

Islamic festivals such as breaking the fast together in the month of Ramadan and involving tourists in these 

activities. 

 

Keywords: Halal tourism, magical lake, tarusan kamang 

JEL Classification: Z32 

 

INTRODUCTION 

Today the concept of halal has become a trend in the development of the Islamic economy in 

Indonesia, starting from the emergence of halal products (food and beverages), halal cosmetics, 

halal fashion, and halal tourism to lifestyle (halal lifestyle). The concept of halal in various 

economic fields is more than just a trend in Indonesia. Still, it has penetrated foreign countries 

that are not predominantly Muslim, such as Japan, Australia, Thailand, and New Zealand 

(Adinugraha et al., 2018). 

Halal tourism is tourism that wants to provide tourist services and facilities to Muslim 

tourists, which can also be enjoyed by non-Muslim tourists, which at least fulfills three basic 
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needs of Muslim tourists, namely: the existence of adequate facilities and worship services, a 

place to live that is friendly to Muslim tourists (sharia hotels), food and beverages with halal 

guarantees through the certification of certain bodies that have the authority to do so, as well as 

tourist destinations such as natural, cultural, artificial tourism equipped with facilities or 

infrastructure for worship, such as a mosque or prayer room in around tourist attractions (Rahmi, 

2020). 

Halal tourism arises from the needs of Muslim tourists through Islamic teachings, namely the 

Al-Quran and Hadith. Thus, halal tourism is an actualization of the Islamic concept; the values 

of halal and haram are the main benchmarks. This means that all aspects of tourism activities are 

inseparable from halal certification, which must be a reference for every tourism actor. 

The future development of halal destinations is considered promising and has potential. In 

the future, halal tourism will become a business that many tourism business people are eyeing. 

The development of halal tourism requires a clear market introduction to lure tourism business 

actors into being directly involved in the industry. In addition, the diversity of tourist destinations 

in Indonesia supports halal tourism. However, the goals focused here are still concentrated on 

religious tourism and other tourist destinations supported by worship facilities such as mosques. 

Therefore, halal tourism can become a new destination for traveling to develop halal tourism in 

Indonesia. 

West Sumatra is a halal destination in Indonesia designated by the Indonesian Ministry of 

Tourism and Creative Economy. West Sumatra has many tourist objects, such as beaches, lakes, 

mountains, canyons, and historical tourism. On this basis, the West Sumatra provincial 

government has also made the development of the tourism sector one of its development 

priorities. The Provincial Government of West Sumatra is targeting religion and culture-based 

tourism as the leading destination in West Sumatra by increasing tourist visits as its target. Based 

on 2019 BPS data in the book Development Development of West Sumatra Province 2016-2021, 

the number of visits by international tourists before the spread of the Covid-19 pandemic, namely 

in 2019, was recorded at 61,131 visitors. Not to mention local tourists from various regions in 

Indonesia. 

One of the districts in the Province of West Sumatra, which has many tourist objects, is Agam 

Regency. The various tourist objects are in the form of beach, lake, mountain, canyon, lake 

tourism, cultural tourism, and historical tourism, so Agam Regency is one of the areas with the 
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most visited tourism, both domestic and foreign tourists. This makes the tourist area in Agam 

Regency very promising to be developed, especially to become a halal destination. 

One of the tourist areas in Agam Regency is the Tarusan Kamang Magic Lake Tourism Object, 

also often referred to by visitors as Lake Tarusan Kamang. This lake is quite vast in size with a 

fairly deep depth. In the middle of the lake, there is a small island overgrown with a small banyan 

tree, thus adding to the beauty of the scenery there. This lake is said to be miraculous because 

this lake has two faces that are not always flooded with water but are seasonal; there are seasons 

when the water is total, and there are also seasons when the water dries up and disappears 

entirely within a long enough period so that what appears is only vast meadows and patches. -

Map fish ponds belonging to the surrounding community. The periods of waterlogging and 

periods of drying are not affected by the season. There are times when the Magic Lake of Tarusan 

Kamang is full of water even though it is the dry season and the area around it is short of water, 

and there are also times when the Magic Lake of Tarusan Kamang is dry even though it is the 

rainy season and the areas around it are already flooded. 

The Tarusan Kamang Magic Lake tourist attraction is one of the objects that can attract many 

tourists to visit Agam Regency. This tourist attraction, which was busy with tourists and was 

very viral on social media at that time, has experienced a decline in tourist interest in visiting it. 

Beginning in 2013, the Tarusan Kamang Magical Lake Tourism Area began to be promoted 

by the public through social media; not a few months later, the Tarusan Kamang Magical Lake 

Tourism Area began to be visited by tourists who were getting more and more visitors so that it 

often caused long traffic jams on holidays in the area. Based on the results of the pre-research 

conducted by the researchers by interviewing the parking manager named Eeng, the number of 

visitors who come every day ranges from 100 to 150 4-wheeled vehicles and 200 to 250 2-wheeled 

cars in one day, namely on Saturday and Sunday. And on other holidays, even more so on Eid. 

Furthermore, the Agam Regency Government has also contributed to developing the Tarusan 

Kamang Magical Lake Tourism Area. The construction can see this of an inspection road on the 

edge of the lake, which visitors still use to take a leisurely walk while enjoying the natural beauty 

and fresh air, as well as a location for taking pictures and selfies. 

Within two years, in 2015, visitors began to decrease even though the community had 

provided and improved existing tourism facilities there. At the end of 2015, the Magic Lake 

Tarusan Kamang dried up, so it can be said that only a few visitors came to the Lake Tourism 
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Area. Magic Tarusan Kamang. People's lives returned to how they were before the tourists visited 

there, namely as farmers. 

At the beginning of 2018, the Tarusan Kamang Magical Lake Tourism Area was again filled 

with water or "alah ganang" the term used by the community when the lake is filled with water. 

However, based on information from the parking manager, tourist visits are minimal, at most 

only 10 to 15 4-wheeled vehicles and 25 to 35 2-wheeled vehicles. Who goes fishing in the area, 

so I provide a little income for the local community. We can see the comparison as follows: 

Table 1. Visitors Magical Lake 

No 
Visit Viewed From The Type 

Of Vehicle 

Range of Number of Visits  
(per vehicle) 

2013-2015 2018-2020 

1 Four Wheel Vehicle 100 s/d 150 10 s/d 15 
2 Two Wheel Vehicle 200 s/d 250 25 s/d 35 

 
Seeing the condition of the decline in the number of visits based on table 1 above, the 

management of tourist objects has begun to be improved by the Nagari Kamang Mudiak 

Government. The Nagari government has created a program to form a Tourism Awareness 

Group since 2018, which will manage and be responsible for developing the Tarusan Kamang 

Magical Lake Tourism Object. However, in its development, it still needs to be able to impact 

increasing visitors positively. Only after the end of 2019, the highest number of visitors in one 

day was at most 100. Even though there is an increase, it is very far from 2013 to 2015. 

The purpose of this study is to analyze the suitability of the arrangement of the Magic Lake 

destination with the concept of developing halal destinations in Indonesia. With this suitability, 

it is hoped to increase visitors to the Magic Lake tour, both domestic and foreign. 

LITERATURE REVIEW 

Rural Area Development 

According to Siagian (2000), development is a series of growth efforts in carrying out planned 

changes that are carried out consciously by a nation, state, or government, in the context of nation 

building (nation building) towards modernity. Meanwhile, according to Riyadi and 

Baratakusumah (2005), Development is a process of making changes. Kartasasmita (1996) reveals 

that development is a process of change through planned efforts toward a better direction. 

According to Mardikanto (2009), at this time, the implementation of development has required 

greater participation from the community so that the development goals are achieved. This form 
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of community participation is not only in directing voluntary personnel but also in moving to 

improve the quality of life by taking advantage of existing opportunities. With the community's 

involvement, which has implications for improving the quality of life in a better direction, the 

objectives of implementing this development will be achieved. By achieving development by 

what has been planned, it will be able to provide benefits for improving people's welfare. Three 

conditions are needed to achieve sustainable development: ecologically, economically, and 

socially sustainable. If one of the conditions is not met, then development failure can occur. Asdak 

in Ulfah, et al. (2017) state, sustainable development also means an effort to improve the quality 

of life that is sustainable. 

At present, development in rural areas is not only moving predominantly in the agricultural 

sector but has collaborated with other sectors and has even been dominated by other sectors, one 

of which is the tourism sector. This is due to limited rural resources, so several alternatives are 

tried to improve the community's economy and coupled with the availability of beautiful natural 

tourist areas to be developed into tourist destination areas. 

Halal Tourism 

The definition of sharia tourism is an activity that is supported by various facilities and 

services provided by the community, entrepreneurs, government, and local governments that 

meet sharia requirements (Noviarita et al., 2021). Many people use Sharia tourism because of the 

universal characteristics of its products and services. Tourism products and services, objects, and 

tourist destinations in sharia tourism are the same as tourism products, services, things, and goals 

in general as long as they do not conflict with sharia values and ethics. So sharia tourism is not 

limited to religious tourism (Sayekti, 2019). 

The concept of sharia tourism is a process of integrating Islamic values into all aspects of 

tourism activities. The value of Islamic law as a belief and belief adhered to by Muslims is an 

essential reference in developing tourism activities. Sharia tourism considers Muslims' 

fundamental importance in the presentation, starting from the accommodation and restaurants, 

which always refer to Islamic norms (Santoso et al., 2021). 

The fundamental thing about halal tourism is understanding the meaning of halal in all 

aspects of tourism activities, starting from hotels, transportation facilities, food and beverage 

facilities, and the financial system to the facilities and service providers themselves. For example, 

sharia hotels will not accept guest partners who will stay if the guest is a partner who is not a 
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married couple (cannot show a marriage certificate). Besides that, hotels that carry the sharia 

concept will not sell alcoholic beverages and food containing pork which is forbidden in Islam. 

(Salman Nasution, 2021). In addition, selecting tourist destinations that are by Islamic sharia 

values is also a significant consideration in applying the concept of sharia tourism. Night 

entertainment and prostitution, as well as the people supporting the implementation of Islamic 

Sharia, values such as no gambling, cockfights, or rituals contrary to Islamic teachings (Bustamam 

& Suryani, 2021). 

Halal Tourism Criteria 

The following are the general criteria for halal tourism compiled by the Team for the 

Acceleration of Halal Tourism Development (TP3H) in the following table:  

Table 2. General Criteria for Halal Tourism 

Category Indicator 

Destination 
Tourism (Nature, 

Culture, and 
Artificial) 

There are choices of tourism, artistic and cultural activities that do not lead to 
pornography and polytheism 

Organize at least one Halal Life Style Festival 

Guides dress and look polite. 

There is a choice of beach attractions and guides that are separate for men and 
women and have rules for visitors who are not scantily clad. 

Hotel 

Halal food is available. 

Some facilities make it easy to worship, such as mosques, prayer rooms, and 
purify,ication facilities (ablution places). 

Servants are available during Ramadan to meet the needs of sahur and break the 
fast. 

There are no non-halal activities such as gambling, alcoholic beverages, and 
discotheques. 

There are swimming recreational pools and fitness/gym facilities for men and 
women. 

Suppose the hotel provides spa facilities, male therapists for male and female 
therapists for female customers. The therapy does not use ingredients that 
contain pork, alcohol, or their derivative products. 

Travel Agency 

Provide tour packages that comply with the general criteria of Halal Tourism 

It does not offer non-halal activities. 

Have a list of business providers of halal food and beverages 

Tour guides understand and can carry out sharia values in their duties. 

Be polite and attractive to Islamic ethics. 

According to (Satriana & Faridah, 2018), there are eight common factors for measuring sharia 

tourism in terms of administration and management for all tourists, which can become a distinct 

characteristic, namely: 

1. Services to tourists must be compatible with the principles of Muslims. 

2. Guides and staff must be disciplined and respect Islamic principles; 
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3. Organize all activities so as not to conflict with Islamic principles; 

4. The building must comply with Islamic principles. 

5. Restaurants must comply with international standards of halal service; 

6. Transportation services must have a security protection system; 

7. There are places provided for all Muslim tourists to carry out religious activities; and 

8. Travel to places that do not conflict with Islamic principles. 

The Role of Halal Tourism in Increasing the Rate of Economic Growth in Province West 

Sumatra 

Although the concept of halal has become a lifestyle for the majority of Indonesia's 

population, halal tourism is underdeveloped in Indonesia due to facilitation; it is not easy to 

ensure halal food, halal certification, and lack of promotion. The existence of sharia tourism can 

support economic growth by reviving the community's creative industries. One source of 

regional income is the tourism sector. The increasing number of tourist visitors to the tourist area 

will have a positive effect on the restricted income through cottage fees, GSG, and tourist area 

entry fees in the tourist area. Tourism success in an area highly depends on the number of tourists. 

Two things build tourism related to the pace of the regional economy, namely (Ferdiansyah et 

al., 2020) (Fadhlan et al., 2022): 

1. Tourism impacts the economy because it can create jobs and affect income, balance 

payments, and foreign exchange earnings, such as tourist spending, tourism development, 

and import and export of goods. 

2. Tourism is an activity of using various services, or tourism is a collection of multiple 

service users, so tourists need hotel services, food/drink services, transportation services, 

etc. The halal tourism sector in Prov. West Sumatra can make an enormous contribution. 

It significantly impacts the regional economy, mainly if it is supported by regional 

regulations so that cooperation between the community and local government is 

established in realizing Prov. West Sumatra as halal tourism. In this case, the government 

is actively learning this discourse on halal tourism and trying to develop tourism so that 

tourist destinations in Prov. West Sumatra is better known overseas. 

RESEARCH METHODS 

The type of research used is field research. This research aims to study the current situation's 

background and the environmental interactions of a social unit, individual, group, institution, or 
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society. Field research is carried out by digging up data sourced from locations or research fields 

related to the arrangement of halal tourism in the Tarusan Kamang Magic Lake tour. In addition 

to using field research, researchers also use library research. Library research is the collection of 

data and information with the help of various kinds of material within the library’s scope 

(Sugiyono, 2015). 

This research is descriptive analysis in nature, namely a study that describes and reports a 

state of the object of chronic symptoms and then critically analyzes it. Descriptive research is 

helpful for the careful measurement of certain social phenomena. The data collection method is 

by observing and analyzing the suitability of halal tourism with the current management of the 

Tarusan Kamang Magic Lake tour, which aims to increase visit to the time. 

RESULTS AND DISCUSSION 

A. The Potential of The Magic Lake of Tarusan Kamang 

The Magic Lake Tarusan Kamang, or what tourists usually call Lake Tarusan Kamang, is 

a lake located in two jorongs in the Nagari Kamang Mudiak area, Kamang Magek Kabutpaten 

Agam District, which is situated in Jorong Babukik and Jorong Halalang. In Nagari Kamang 

Mudiak, there are two Magic Lakes; these two magical lakes are interconnected and have a cycle 

of flooding and drying simultaneously. The first is the Magical Lake of Tarusan Gadang, covering 

an area of ± 30 Ha which is located in Jorong Babukik and Jorong Halalang, and the second is the 

Magical Lake of Tarusan Mumburan (which is now better known as Talago Mumburan) ± 1.39 

Ha which is in Jorong Babukik. 

This lake is correct at the foot of Bukit Barisan; the distance of this area from the City of 

Bukittinggi is about 14 kilometers. The limestone rocks around the Tarusan Kamang Magical 

Lake are estimated to be hundreds of centuries old, and these rocks contain the mineral COCA 2. 

Based on estimates from people who have researched this lake, it has existed since 70 thousand 

years ago, so there are no residents. Who dared to build a house at the edge of the lake water 

because the high water attainment can sometimes exceed the maximum limit? Judging from the 

age, the karst (limestone) at the Tarusan Kamang Magic Lake Tourism Object is estimated to be 

400–300 million years old, much older than the karst on the island of Java. This can be seen by the 

many trees that thrive on it. (Tempo, 5 March 2013). There are several parts of the Magic Lake of 

Tarusan Kamang which, when it is dry, are the people's rice fields, as shown in the picture below: 
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Figure 1. Population's Rice Fields When the Lake is Flooded and Dry 

Starting in 2013, the Tarusan Kamang Magic Lake has begun to be visited by tourists. The 

interest of tourists to visit the Tarusan Kamang Magical Lake after being promoted by the public 

through social media; not later than a few months, the Tarusan Kamang Magical Lake Tourism 

Area began to be visited tourists who were getting more and more visitors often caused long 

traffic jams on holidays in the area. Based on information from one of the parking managers, who 

is also a Jorong Halalang youth who is usually called Eeng, the statement is as follows: 

“From 2013 to 2016, the number of visitors who come every day, if calculated from the number 

of visitor vehicles that enter, ranges from 100 to 150 4-wheeled cars and 200 to 250 2-wheeled cars in 

one day on Saturday and Sunday. And on other holidays, even more so on Eid”.  

If we count the number of vehicles entering, we can calculate that the number of visitors in 

one day from morning to night can exceed 1,000 visitors. Even from these visitors, there are also 

tourists from abroad who visit accompanied by their Tour Guides. The exact number of visitors 

cannot be found because there is no official entry ticket for visitors to the Tarusan Kamang 

Magical Lake. The tourist treats that can be enjoyed by visitors at the Tarusan Kamang Magical 

Lake are as follows: 

a. Beautiful natural scenery. 

b. Water tourism facilities in the form of rafts and canoes. 
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c. Children's play facilities in swings and other facilities are located above the meadow at 

the end of the lake. 

d. Culinary facilities for light and heavy meals. 

With the increasing number of visitors, the community-driven by the youths of the two 

jorongs began to strategize in its management. Better management of tourist objects began to be 

implemented, where the Jorong Babukik Youth Association and the Jorong Halalang Youth 

Association under the coordination of the Head of Jorong Babukik and the Head of Jorong 

Halalang under the guidance of Wali Nanagari Kamang Mudiak began to organize the Tarusan 

Kamang Magic Lake Tourism Area. In 2018 a Tourism Awareness Group (Pokdarwis) has also 

been formed, which is chaired by Mr. Najimuddin or commonly called Mr. Malin, where a 

portion of the income levy is unofficial from visitors at a rate of IDR 5,000 for wheeled vehicles 

two and IDR 10,000 for 4-wheeled vehicles, and the results of parking fees can be used to improve 

transportation facilities by improving the quality of roads leading to these tourist sites. 

Judging from the development of the Tarusan Kamang Magic Lake Tourism Object, When 

the water of the Tarusan Kamang Magic Lake began to recede in 2015, the number of visitors who 

came began to decrease even though the community had provided and improved the existing 

tourism facilities there. At the end of 2015, the Tarusan Kamang Magical Lake also dried up, 

resulting in a drastic decrease in visitors coming to the Tarusan Kamang Magical Lake Tourism 

Area, with only around ten people per day at most. People's lives returned to how they were 

before the tourists visited there, namely as farmers. The following is the condition of the Tarusan 

Kamang Magical Lake, which was documented in 2012 when the water stagnated and dried up 

at the exact location at different times: 
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Figure 2. Stagnant and Dry Lakes 2012 

Judging from the schedule of flooding and drying above, there is no definite cycle for this, 

some are only a few months, but some are more than a year. This proves that the schedule is 

independent of the rainy or dry seasons. As we know, everywhere in Indonesia, in one year, there 

is a rainy season and a dry season, there are periods of drought, and there are times of floods. But 

this does not affect the schedule for the flooding and drying up of the Tarusan Kamang Magic 

Lake. 

From the explanation above, it can be seen that the Tarusan Kamang Magic Lake Tourism 

Object is a term tourist object which is visited by tourists only during the stagnant water season. 

This keeps happening every season. This is extensive homework for the Regional Government 

and other relevant stakeholders to study and find solutions so that the Tarusan Kamang Magical 

Lake Tourism Object continues to be visited by tourists even though the water is dry. Of course, 

this will not be separated from the potential presented to the community. 

B. Halal Tourism Development Strategy at Tarusan Kamang Magic Lake 

Starting from the halal tourism indicators, the following will review the suitability of these 

indicators with the conditions at the Tarusan Kamang Magic Lake presented in table 3 below: 
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Table 3. Conformity of Indicators and Current Conditions 

Indicators of Halal Tourism 
Condition of Magic Lake Tarusan 

Kamang 
Suitability 

There are choices of tourism and artistic and 
cultural activities that do not lead to 
pornography and polytheism. 

There are no interactions that lead to 
porn and polytheism. √ 

Organize at least one Halal Life Style 
Festival 

Festivals or local cultural ceremonies 
but not by Halal Life Style 

X 

Guides dress and look polite. Dressed decently √ 

There is a choice of beach attractions and 
guides that are separate for men and women 
and have rules for visitors who are not 
scantily clad. 

There is no separate guide yet 

X 

Halal food is available. There are no restaurants around the 
tourist attraction 

X 

Some facilities make it easy to worship, such 
as mosques, prayer rooms, and purification 
facilities (ablution places). 

Existing worship facilities are only 
outside the location of the tourist 
attraction, while in the area of the 
tourist object, there are non. e 

X 

Servants are available during Ramadan to 
meet the needs of sahur and break the fast. 

Not yet available 
X 

There are no non-halal activities such as 
gambling, alcoholic beverages, and 
discotheques. 

There are no non-halal activities on 
site. √ 

There are swimming recreational pools and 
fitness/gym facilities for men and women. 

There are no pool attractions 
X 

If the hotel provides spa facilities, male 
therapists are for male customers, and 
female therapists are for female customers. 
The therapy does not use ingredients that 
contain pork, alcohol,l or their derivative 
products. 

Homestay does not provide these 
facilities. 

√ 

Provide tour packages that comply with the 
general criteria of Halal Tourism 

Providing a boat to sail the lake 
√ 

It does not offer non-halal activities. No offers √ 

Have a list of business providers of halal 
food and beverages 

Not yet available 
X 

Tour guides understand and can carry out 
sharia values in their duties. 

The community or guides have not 
been educated about sharia values 

X 

Be polite and attractive by Islamic ethics Already closed genitals √ 

 

 Based on table 3 above, it can be seen that the Tarusan Kamang Magic Lake only fulfills 

seven indicators of halal tourism out of fifteen indicators. Thus, a strategy can be developed, 

namely: 



 
 

144 
 

1. The local government is managing tourist objects so that they can build halal restaurants 

with waitpersons who look polite by Islamic ethics, 

2. Building a prayer room to make it easier for tourists to worship, 

3. Providing halal tourism education to the public or tour managers to improve Islamic 

ethics and separate tour guides based on gender. 

4. Holding Islamic festivals such as breaking the fast together during Ramadan and 

involving tourists in these activities. 

CONCLUSION 

The Tarusan Kamang Magical Lake is a future tourist attraction that has the potential to 

implement halal tourism. With optimal governance, whether carried out by the local government 

or in collaboration with the community, it will increase visitor satisfaction on tour. Tarusan 

Kamang Magic Lake fulfills seven out of fifteen indicators of halal tourism. The improvements 

that can be made include: 1) The local government is managing tourist objects so that they can 

build halal restaurants with polite-looking servers by Islamic ethics; 2) Building a prayer room to 

make it easier for tourists to worship, 3) Providing halal tourism education to the public or 

tourism managers to improve Islamic ethics and separate tour guides based on gender; 4) 

Holding Islamic festivals such as breaking the fast together in the month of Ramadan and 

involving tourists in these activities. 
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